R B2EEERHNRESE,

E&$E—%& ( Prosumer )

RS E D
JE B 4> % T B Google

BX4E DREMBRHRREZZHRHEER

[(BE] ARCREABEAA/LAIZONERN MRENBHFEELA S EAEFERNEBR ,
CEFRWBR  BEERCENHE  AEARCROERRARA  BEERERNTS TS
RBACERERPAEN  BENERERERAFA- T o EREERNRBRRE  AXE
B Google XE)RES , RAEBRERATENHERD T , CRBENNE, HBEE. BFEF
2. CEHEEARRETRAREBRKE, REEREARREINERALEHE  @EXRERERES

R : A RIS % 5 8 ( Separation of Owner and Management ) ; ¥ W& E % ( Intrapreneurship ) ;
HREE ( Knowledge Management, KM ) ; AL#E5%# ( Red Ocean Strategy ) ;

[®=m] : £ Google 2\ T WAL A4 A DIF]-

3 ( Larry Page ) B2 E#& 44K ( Sergey Brin )
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A, MAESSIEATE  SEZIAEBNEL
EIEEHE, %= AR 1998 FAIZ Google A 7] ,
ATERZLNT B2t R AE ( Organize the
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BEFERTERSER , WRAEEES , fimn
TRTA N T BE T8 ( Gutenberg Project ) 1 o

TEEE &5t ( Million Book Project )1, 72004
2005 Google Book Search
TEL FAEEENACES,

Google #E5|ZRLUMGE, ZFEENRRE
HEHBHNESER K MolBRRERAENE
R, BRLAEGRUABRFNERNHEE  £E
BAZTERESIFEEBNBEEMNUARER , €2
T 5B ER IR LAY BFR | Google 22 B AR
F4E# ( Boundaryless Organization ) {I5ERI &,

Google Print 5t & ., .
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HBEED, EERTE, EAHFL , RERE
WM, B TE2IRIY( the Globalization of
Market ) WE£HEZE,

Google MR ARRIUERERE , RA
ST B IR EERMEE (Internet ) WIS 8 EE
E ZNRERRELR-B=ZTERAANE
BE M , 2003 £ Google 22 BHEERHL (Pyra ) B
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Google RE£IREFM ( World Wide Web ) 80%
HIEBER 2004 F Google EXHARE EHL
8, Google A\ AU THE A Googleplex” o

2005 F£LZE | Google LA 10 &% TR AR
MBEEEERGLE SwlRE , XEBL 165
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RNECERETEEX , REMFELE DHE
BRI | ZO TR 2000 FEEBE 49 BEHEI
WER#ITR ( CEO ) £ FHE ( Eric E. Schmidt )
REERZ% , ERRRB L, NRELEEL
EEE1L,

2005 £F Google RENE E 4 1E F B KPERR E B
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Google A RIB EHREXTE , BIHAR
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Google A A £ BRIV 10 B EHED B RGN KE
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Wants ) EREBE—H , MEEERIFN -,

Rl R M ERMNEEL , ERREE , EFANF

RERAENETELRN  BERRNES , Bl

B EERRAMEY  NEEREAMES #

FI5E ( Peter F. Drucker ) iR & H3% T1E& #RSR

( New Class of Knowledge Worker ) FEREH

BE(E2) . ARHIBF MTEFEL K

ML FERHAREFEIN Google EHEZE ( the

Virtual Corporation ) , R & FBHEE R MTHIER
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and Management ) 1 WIS, MRREBEE
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HARE & EE Google AN RIS HHEEMEA ( Fair
Use ) WEREIIEEZE , 32005 F 9 A 20 BXE
R LIREBERIF (A Class Action ) |, ##%
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FEREBFFEDE (La Martiniere )
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RERER L FEEE  EHEREX,
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Segmentation ) 5 FX , EMRREARMELEE
BRENBEFEURSE  BHERFES , KR
RIS EK | 8R0S M AR i 4 2 1 R 8
FEIE,
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1. FAEBAEEE ( Paradigmatic Shift ) F BB -
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BES—RBRRBEMLFRNER , ARES
RENBEEENREEERRAEENEE
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HEE |, DL TEREE ( School Management ) J
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KM ) S AR ( Knowledge Economic ) #Y
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LA O ( Popularity ) fEB S B R
( Products ) RE# L KIEDAKE
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HESX K REREBHRR.
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